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THE SECRETARY OF COMMERCE

- Argentina is working to take off. President Ma ¢ r Adniirgstration wants to build a country that is trustworthy, modern,
and entrepreneurial, a country that innovates, trades with the world, and achieves long term economic growth and
sustainable development for its people.

- In this process, the Secretary of Commerce has an important role to play with three key tools: trade and
Investment agreements, trade facilitation and competition policy.

- Trade and investment agreements. To create quality employment Argentina needs to strategically insert itself In
global trade and value chains. Trade agreements and bilateral investment agreements help create predictable and
transparent institutional frameworks for investment and trade relationships. Argentina is fully committed to
encouraging these kind of treaties.

- Trade facilitation. The removal of indirect barriers to trade also contributes to enhanced trade and FDI flows. That is
why the secretary of commerce has trade facilitation as one of its top priorities.

-  Competition policy. BlITs and trade agreements act more as a complement tool rather than a substitute for
Institutional quality and property rights. We need healthy, transparent institutions and regulatory bodies, staffed with
skilled and committed people. We need to strengthen the rule of law. A nation Is only as good as its institutions, which
give citizens the stability to plan their futures, and entrepreneurs confidence to innovate and invest. An efficient and
professionalized antitrust commission is part of this goal. Fostering competition within the economy Is essential to
ensure transparent and just markets.
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ARGENTI NAOS TRADE AGREEMENTS

Covers less than
10% of
GDP.




TRADE AND INVESTMENT AGREEMENTS

MERCOS URRABE AGREEMENTS

- MERCOSUR registers less trade agreements* than - MERCOSUR has a narrower coverage in Its
the rest of the countries in the region. agreements than the rest of the countries in the
region.
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SourceSICEDAS AduanaChile ALADI (*) Includesall agreementsnvolvingtotal or parcialtariff reduction






